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Disclaimer
•

This whitepaper is no investment advice.

•

Do your own due diligence research and ask your advisors prior to investing
in any start-up business or digital currency related project.

•

Manage your own risks or learn how to manage them.

•

iCOMEX-token is part of the iCOMEX commonwealth ecosystem (ICMX),
please check the website, new-groups and regularly to be up to date
regarding news, changes in business policy or opportunities.

See the extensive disclaimer in the appendices
where you will also find:
•
•
•

A brief introduction for newbies to digital currency, blockchains and tokens;
A one pager with technical information about the iCOMEX-token;
A detailed road map.
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Executive summary
The iCOMEX-token is the native unit of account of the iCOMEX commonwealth (ICMX)
and functions as means of payment, ownership, and store of value on their e-commerce
platform and other related ventures.
This white paper describes the mission, vision, and objectives of the token-founders and
how they see their global payment system function.
It also introduces the teams involved and pays attention to the development of the project,
including tokenomics, road map and details on the distribution.
Added are enclosures with technical details, explanation of common crypto concepts, the
development road map and several references.
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FOUNDERS VISION AND MISSION
Founders
The founders of the iCOMEX project (ICMX) are John Aggrey and Ashraf Islam. Both men
have extensive experience in building networks and new projects. John leads the ICMX
board as CEO, where Ashraf takes on marketing and sales.
Vision
The vision of ICMX is to bring the advantages of distributed ledger technology to their
commercial users and members by offering them their own blockchain based e-commerce
platform and an affiliated global payment system.
Mission
The mission of ICMX is to provide long term value to medium and small entrepreneurs by
creating an e-commerce system, that offers safety, scalability, smart-contracting and global
payment options, to improve on- their business dealings and interaction with their worldwide customer base.
Objectives
•

The prime objective is to create an e-commerce platform that will offer the partaking
members a robust web-shop with modern functionality that will enable them to
achieve reasonable sustainable returns on their efforts.

•

Long term time horizons: think in generational increments. Building step by step;
Starting with the platform, offering an extensive product assortment and service
package and develop a global payment system.

•

It is encouraged that the members be shareholders via direct equity ownership
(iCOMEX-token) and revenue sharing models.

•

It is our strong believe, that any entrepreneur must be the chief beneficiary of his
own commercial initiatives and actions.

•

To create a foundation guarding the iCOMEX global payment systems iCOMEXtoken and the token-ecology.
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TEAM
Leadership team
The board of directors responsible for the ICMX commonwealth lives by one watchword:
stewardship. They are a steering committee living and guiding by practical principles
derived from solid knowledge about the mechanisms of online merchandising, the
e-commerce market, support to members and operating the crypto token foundation.
Each of the directors of the board has broad experience in their field of expertise. All board
members are entrepreneurs themselves, who believe, that it is a great good and a fair right
for any entrepreneur to support their life by their own effort and find fulfilment in that
endeavour.

Board of directors

• John Aggrey – Chief Executive Officer (CEO)

• Ashraf Islam – Chief Marketing Officer
(CMO)
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Mr Nitin Shukla - Web/Blockchain Developer

Ayna Ahmed - Public Relations

Dr. Kamrul Hasan - Operations Manager

Core teams
The ICMX project has following core teams:
1. The board of directors (general management) – see above.
2. e-commerce platform team for development and operation of the shop-system.
3. iCOMEX global payment system team for operation and integration in the
commonwealth.
4. iCOMEX-token foundation for developing the token and safeguard its ecology
5. supporting teams for functional processes, like administration, marketing,
personnel, warehousing and information technology.
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e-commerce platform team
• Mr Nitin Shukla – Chief Technical Officer (CTO)
• Blockchain development
• Shop development
• User interface and Apps
• Technical support

iCOMEX global payment system
• Mr Nitin Shukla – Chief Technical Officer (CTO)
• Technical support

iCOMEX-token foundation
• John Aggrey – Foundation President
• Dr. Kamrul Hasan – Chief Financial Officer (CFO) -consulting
• Mr Nitin Shukla – Chief Technical Officer (CTO) -consulting
• Operational manager Marketing & Communications
• Representatives of HODL Community

For current team members, please check our website at: https://icomex.io/
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INTRODUCTION
Online shopping is one of the most popular online activities worldwide and our global ecommerce platform has been created to give entrepreneurs and merchants a space where
they can focus on doing what they know best and where they can do so in the smartest way
possible. They can leave the technical aspects of online trade to our IT-department and
platform support staff and attend their customers and sales.
It is our belief that if the entrepreneurs focus on what they know how to do best, they’ll
have more time to specialise and become too good to ignore. This can result in more scaling
and success for these small businesses and assist them to raise the chance to survive the
highly competitive e-commerce world.
iCOMEX-platform users will benefit from excellent branding, marketing, and customer
support. Our team will assist their online entrepreneurs in gaining and broadening
marketing and sales experience in order to compete more favourably against the more
established brands. Providing a customer service for the use of cryptocurrencies will ease
the pain of merchants having to learn the new technology themself and provides them with
an easy start in a user friendly blockchain-backed environment.

RECENT GROWTH OF E-COMMERCE
Market size and growth
As the world economy continues to grow, even more the e−commerce industry. The last
couple of years have already proven this. Over a five−year period, the YOY rate has seen a
steady increase. Despite a challenging year for retail in 2020, it is estimated that worldwide
retail ecommerce sales grew 27.6% for the yeari, for a total of 4.28 trillion US dollars and eretail revenues are projected to grow to 5.4 trillion US dollars in 2022. In 2024 Statista
estimates a total market-share of 6.3 trillion US dollar, which is a 47% increase in just two
years’ time.ii
This impressive growth in turnover is complemented by the equally impressive increase in
the number of customers shopping on E−Commerce stores. The number of E−Commerce
shoppers increases annually at a rate of about 16%. In 2017, over 1.5 billion people shopped
online.
Market share
In 2020, e-retail sales accounted for 18 percent of all retail sales worldwide. This figure is
expected to reach 21.8 percent in 2024.iii
Countries that grow faster than the world average (effective May 2021) in rising order, are:
China, Brazil, India, South Africa, Indonesia, Argentina and Turkey.iv
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Global markets
In terms of country of origin, the majority of global online shoppers are in China, followed
closely by the U.S.A and then the United Kingdom, Japan, France and Germany complete
the top six nations with the most online shoppers. However, countries like South Korea,
Canada, Australia, India and Russia also have significant numbers of online shoppers and
their number is also expected to increase.
Comparing the three major eCommerce markets – the U.S., China and Europe – China was
the biggest market in 2020 and will stay in the lead through 2025. The Chinese market is
worth US$1,343.5 billion in 2020.v

Image 1 – Eleven largest e-commerce markets in 2020 (in billion USD)

WHAT FACTORS ARE DRIVING E-COMMERCE?
User Independent factors
Five factors are relatively independent and determine access to online shopping. These are
the external environment (broadband, transport infrastructure), demographic factors
(urbanization, employment in services, population density), personal characteristics
(digital skills, mobile and computer ownership, internet access), and the sort of static
characteristics of the seller/service/product and the quality of the website at a certain
moment.vi These last points can be adapted and changed by marketing- and sales policy of
the seller in order to be more competitive and attractive for the buyers on the market.
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User dependent factors
Payment methods available
Online shopping behavior is directly influenced by the payment methods offered, which
speaks to reason, then someone without a bankaccount or credit/debit card is largely
excluded from international and online trade. It is for that reason, that we next to the usual
payment methods, also will focus on the already established digital currencies and
particularly on our iCOMEX-token payment system.

Convenience, availability, price and trust
“37% of all online buyers visit retailer websites/apps prior to the moment of purchase.”vii
This does gives online shop owners the chance to convert their visitors to customers,
provided that it is convenient to do so, then; “66% choose a retailer based on convenience,
while only 47% choose a retailer based on price/value.”viii
“Ahead of price, consumers also value assortment (52%) and shoppability (57%), an
important call to action for brands considering new online product assortment strategies as
well as ensuring that their products are shoppable across the growing long tail of online
retailers.”ix
Recent research for small and medium sized businesses revealed that; “four basic areas that
directly influence success in e-commerce: customer satisfaction, which includes the
customer trust, personal data security, purchase security, and easy access to information.”x

WHAT IS THE IMPACT OF COVID-19?
The ecommerce channel has delivered consistent double-digit year-over-year growth prior
to COVID-19, and as we have seen growth is driven by the massive shift from offline to
online. Experts say:
“COVID-19 has broken autopilot and thrust brands and retailers into deeper partnerships
with each other across data, performance measurement, and shared responsibility for
growth. All of this acceleration is leading to new standards for excellence, shifting from a
fixed, long-term strategic planning mindset to one that values progress through continuous
momentum, comprised of small steps and learning initiatives”xi
We expect that the market share of online shopping will grow and consequently the share
of offline shopping will decline. Partially this has been accelerated by the Covid-19 outbreak,
and its influence will last, but the underlying long-term trend towards online purchasing
was clear already.xii
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HOW WILL THIS IMPACT THE ICOMEX E-COMMERCE PLATFORM?
Despite these impressive numbers, millions of small manufacturers and producers still find
it difficult to penetrate the lucrative global e−commerce market. This is where online
marketplaces come in. They offer multiple benefits to such manufacturers and producers
who don't have the resources and knowhow to build e−commerce stores for their products.
Our platform will not only present a web-based shop with multiple payment methods and
advise on how to optimize marketing and sales, but also gather crucial data:
“56% of ecommerce professionals are allocating funds to data and analytics, making it the
top ecommerce services budgeted for.”xiii
So seen, the blockchain based approached of the iCOMEX platform will supply both the
operators and the shop owners with useful data regarding consumer behaviour with regard
to time spent, conversion rate, average turn-over, payment method and regional differences.
All this data can be used to improve marketing to reach the right target groups. A key, next
to search engine optimization is the content and information offered as it is clear that the
product detail page (PDP) plays an important role in driving conversion. Rob Gonzalez,
chief marketing officer & co-founder at Salsify, has summed up this opportunity by saying:
“the search bar and product detail page are the primary places where consumers will
interact with your brand…the PDP is your brand marketing — most companies don’t
understand this. Millions of dollars are spent on the brand’s website, but only a small
fraction on the PDP, but it should be opposite.”xiv
As a platform, ICMX, can do much more as individual web-shops, at lesser costs and with
greater effect.xv
•
•
•
•
•

Ensure a strong and integrated brand presence across the platform
Prioritize convenience and ease for shoppers
Invest in search, content, and PDPs to maximize findability and conversions
Develop media strategies for the platform awareness
Test and learn now, don’t wait until it’s perfect
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iCOMEX-TOKEN ON TRON ECOSYSTEM
Identity and conception on TRON
The iCOMEX-token is a token1 on the Tron platform, which is described as:
“an advanced blockchain platform that is built to decentralize and democratize the
content distribution industry through an arsenal of permissionless tools, platforms
and protocols.” 2
TRON has been selected for several reasons, as it offers:
•
•
•

decentralized access to content on the internet without geographical
restrictions, censorship, or limitations.
high scalability and support for common token standards; and
the well-developed ecosystem of dApps and DeFi-products as a result of the
compatibility with the Ethereum Virtual Machine (EVM).

Advantages of TRON for the token ecology
For the iCOMEX commonwealth, having our token on TRON as a smart contract-capable
blockchain, brings following technological advantages (not all unique to TRON-chain):
•
•

our token is suited for world-wide use by offering a secure, fast, cheap,
censorship resistant, immutable, and trusted network.
many TRON ecosystem assets and products can easily be integrated and be
made operational for our own token ecology:
o financial applications, like access to decentralized exchanges, asset
management and minting and trading synthetic assets, as well as;
o dApps for marketplaces, wallets, and payment, while maintaining
privacy, keeping immutable records and bypassing middlemen.

For merchants, the biggest advantages – beside speed and safety- are that:
•
•
•
•

there are no chargebacks of transferred sums, so paid is paid.
there are no middlemen, so transactions have low or zero fees.
accepting digital currency enables merchants to widen their customer base.
easy to implement billing documentation and customer loyalty programs.

1

For those not familiar with distributed ledger technology, digital currency and -tokens, please check Wikipedia or
Alexandria for more information. See, e.g. https://coinmarketcap.com/alexandria/categories/crypto-basics
22
https://coinmarketcap.com/alexandria/article/what-is-tron
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Use case
Primary goal and token vision
The iCOMEX-token will be used as the iCOMEX native digital currency for payment,
product- and service pricing (unit of account) and for saving value.
In addition, the ICMX payment system and its native token can -dependent of its success
and adoption in the industry- in principle, grow out to become a ‘branch-standard’ – either
for shopping in certain area’s (regional leader) or in certain industries or distribution
channels.

The ICMX payment system
The availability of easy uncomplicated forms of payment is regarded as one of the key factors
of online trading and e-commerce transactions.

TOKENOMICS
Distribution plan
The initial distribution of the iCOMEX-token will be done by a decentralized exchange
offering (IDO) in the last quarter of 2021. Please follow social media for updates.
When not all tokens are allocated, several rounds (at updated prices) might follow.

Tokenomics
Total supply
Advisors
Community rewards
Marketing
Partnerships
Private sale
Public sale
Foundation
Liquidity/Reserves
Team

Number
200.000.000

Share
100%

8.000.000
8.000.000
10.000.000
10.000.000
30.000.000
70.000.000
30.000.000
14.000.000
20.000.000

4%
4%
5%
5%
15%
35%
15%
7%
10%
PAGE 10

Initial exchange offerings
As can be seen in the above table, we wish to reserve around 22% for later allocation, 14%
for third party involvement, like partners, marketeers and advisors, 4% to promote the
token in the community as incentive and 10% with the founding team.
The other 50% will be distributed in public (35%) and private (15%) sales. The latter will
have a 3-month cool-down on their access to their tokens, starting from the first round of
initial token offering. Which will start with a IDO on a decentralized exchange (DEX) to
provide smart contact guaranteed protection of user invested funds and avoids complex
procedures with KYC and identification- and ban issues that some countries impose on
crypto users. At the same time, the decentralized exchange will offer a first worldwide
accessible platform for trading the tokens.
As stated above, when not all tokens can be placed in this first round, we will keep them on
hold and see if another round would be needed or be advisable. Other options would be to
keep them in reserve or eventually, burn them and limit supply.

Value accrual
After placement of the initial coin offering, we wish to implement the token as mean of
payment in the shopping system.
As part of the growth plan, we have the goals to support a slow, but steady growth in token
value. Parts of the profits made with the shopping system, will be used to support the price
in irregular intervals and for the rest let the market mechanism of supply and demand do
its job.
The tokens purchased on the market by the mother company will be burned and as a
consequence the total amount of floating and available tokens will be diminished. This
deflationary tendency will be a beneficiary process to the long-term price curve.
As an incentive to keep tokens as reserve and store of value, we plan to introduce a monthly
reward of a weekly 0.2-0.4% through yield farming. Basically, this boils down to entering
your stake amount into a smart contract regulated lock, that will pay out the dividend due.
During the time, the stake amount keeps locked, the earnings will continue automatically.
At any time, the smart contract can be cancelled, and the locked amount will be released
by the blockchain so the holder can again freely access their tokens.
The third pillar to increase the token value and its market presence is build upon spreading
the news, regular marketing and social media updates, as well as other incentives and
developments as described in the next chapter on the technical and commercial
development of the tokenomics relevant issues.
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LONG TERM DEVELOPMENT PLAN
iCOMEX-token road map
How to plan an unknown future?
Road maps are made to show us the way. Yet, in the fast-moving crypto economy, one can
get lost in detailed maps (too technical), or use cartography from old sources, so the new
roads being build are missing.
The following road map is our strategic vision for the development of the iCOMEX token
prior to the IEO and the token employment in the payment system. Changes in the crypto
economy, due to new developments, forks, regulation or even in the ICMX stakeholder
community itself, can, should and will lead to adaptations.
The only two fixed steps for now are the issuing of the tokens (sale) and the integration in
the shop payment-system. For the other developments, we will use goals, like adoption by
a certain number of users, a certain volume of purchasing turn over with the token, etc.
With new endeavors, often the road itself is the goal, which means that we rewrite the future
while being on the road together. We shall proceed step, by step. Yet, we still need a map …

Graphic overview

iCOMEX-token Roadmap
IEO
Public
IDO
Token sale
EndEnd
2021February 2022
IEO Sales

Evaluation 1

Exchange

Picking next development
Start : Q2 202 2

Token & FOREX trade
Q3 /Q4 2022

3 months
1 Month

Foundation

2023

Start of new projects
Q1 202 3

3 Months

2 Years
02

01

03

3 Months

Integration

Voting system

Evaluation 2

Partnerships

Shop payment syst em

Getting users involved

1. Analysis; 2. Ideas; 3.Voting

Token as br anch -leader

Start : Q1 202 2

Start : Summer 2 022

202 2/202 3

Standard from 2025
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ICMX stakeholder voting
As the democratic principle is native to blockchain and crypto, we are currently evaluating
the idea of stakeholder voting regarding elements of future development of our ecology.
For this to work, we need to develop software and mechanism to enable the blockchain
voting process. Key ideas are:
•
•
•
•
•
•

Develop proof of token ownership tool
proportional voting according to HODL stack volume
50% of voters determine the outcome
Simple, transparent, and cheap process of making autonomous decisions
Sending out voting-tokens in an airdrop way
Clear choice by having a ‘yes’ or ‘no’ address to send your voting token(s)

We will consult with angel investors, larger stakeholders, and the general community of
iCOMEX token holders and users if an allocation of funds (from the token reserve) should
be considered and this path of the future roadmap be chosen and build.

FOREX and crypto currency education
Education
When you partner with iCOMEX, you will be given the opportunity to participate in FOREX
and crypto currency educational programs for free or at low cost for advanced courses.
You will learn to evaluate the market conditions and work with planned profit takings and
stop losses to avoid and minimize losses (portfolio management). This enables users of our
platform to take advantage of additional ways to realize additional income and get
acquainted with future technology and the underlying mechanisms.
Further functions are adding volume, liquidity and smoothing stability to the price forming
mechanism of supply and demand.

Signal service
A good FOREX trader is capable to analyze the situation on the market – like stability, pricestructure, orderbook, past behavior - prior to placing a trade.
Getting a proper signal to act on, is the most complicated part of the whole FOREX and
digital currency trading industry. With our signal service, we will provide participating users
with free signals to improve their chances of positive returns. The signals we provide are 7080% accurate and will enable you to perform well, provided the elemental rules of trading like portfolio management and risk assessment - are followed.
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iCOMEX exchange
Next to the signal service, we also intend to create a (decentralized) service for trading in
iCOMEX-token pairs.
Due to international money laws and regulations we want to consider, the exchange will be
built parallel to rolling out the ICMX payment system and token ecology.
It is our intention to focus on a fast and cheap side-chain, that will offer many of the already
available defi-tools on the market.
Keywords: pairing with wrapped key-crypto currencies, crypto-trading, transparency, NFT.

iCOMEX-token foundation
Currently there are no concrete plans to start with the foundation for the simple reason,
that we fist wish to employ its functionality in the payment system and achieve a healthy
natural growth with regard to the number of users and the price discovery mechanism.
Nevertheless, we directly reserved 15% of the token total for establishing a token foundation.
In addition, there is an extra 7% reserved for unforeseen circumstance.
The idea is to wait for a coin market capitalization that would make clear, that the
foundation would be needed financially (as capital provider for further technical
development) as with regard to the organizational aspects.
With a stake of 10% of the token supply, the founding management has a natural interest in
the successful deployment of the token economy. Yet, with a growing stakeholder base that
uses the tokens for payment, investment and hedge against inflation, the token is owned by
all the holders, both smaller and larger parties.
For that reason, the foundation -once founded- will have an executive committee for the
daily operations and the implementation of projects, as well as a council consisting of angel
investors, large holders and representatives for global regions based upon their share in
both use and market capitalization.
Together the committee and the council will prepare project proposals - like the ones
mentioned above and other, new ones - and introduce them to the general audience of
token stakeholders as information or for approval.
For larger changes and projects, that involve heavy investments of the foundations token
reserve, we intend to implement a stakeholder voting procedure to arrive at a go/no-go
decision. By following the democratic majority of cast votes, the foundations guarantees
that the token owners have their say in the development of the token economy and a choice
in the direction they want the token to take for the good of the community.
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BRIEF INTRODUCTION TO CRYPTO ESSENTIALS

Blockchain: A distributed ledger technology for recording transactions, tracking assets and
building trust that uses encryption to securely record information across a peer-to-peer
network.
Blockchain technology usually unites four components: 1) Peer-to-peer networks; 2)
Consensus mechanisms; like Crypto economics and Game theory; 3) Cryptography; and 4)
Blockchain data structure.
Key benefits of blockchains are its robustness as decentralized ledger (fast and secure),
immutability (safe against censorship, deleting and editing) and transparency (verifiable
transactions stored in the blocks).
Not all blockchains are alike, some offer digital cash (crypto-currencies), others function
more like virtual computers (like e.g. the Ethereum Virtual Machine) and again others
display functionality like anonymity (transactions with encrypted untraceable stealth
technology) or represent digital autonomous organisations (DAO).

Crypto Token: a digital asset, often programmable by smart contracts. Crypto tokens are
similar to crypto coins, but do not have their own blockchain and instead use an existing
distributed ledger as bottom layer. Tokens are used in crypto-related projects or a dApp.
Common categories of tokens are: a) payment tokens (digital cash); b) security tokens
(assets like debts or ownership claims, similar to financial instruments like stocks, bonds,
etc.) and; c) utility tokens (used by a project, dApp or application, mostly for granting digital
access by means of a blockchain infrastructure).

dApp: applications on a P2P network that as a front end use a browser plug-in or a standalone app interface. The back end is to some extend or fully supported by a blockchain.

Decentralized Autonomous Organizations (DAO): A DAO is founded upon and
governed by a set of computer-defined rules and blockchain-based smart contracts.

Decentralized Exchange (DEX): A peer-to-peer online exchange allowing users to trade
cryptocurrency without the need for an intermediary.

PAGE 16

DeFi: Decentralized finance is a movement encouraging alternatives to the traditional and
centralized forms of financial services.

Ethereum Virtual Machine (EVM): is a Turing-complete computation engine which acts
like a decentralized computer that tuns Ethereum’s entire operating structure. It is the part
of the Ethereum that runs execution and smart contract deployment.

FOREX: A market for trading currencies for both hedging and speculative purposes. The
foreign exchange (forex) market is the largest financial market in the world and is made up
of banks, commercial companies, central banks, investment management firms, hedge
funds, retail forex brokers, and investors.

Metaverse: a digital universe that contains all the aspects of the real world, such as realtime interactions and economies. It offers a unique experience to end-users.

NFT: non-fungible tokens are crypto tokens that do not possess the typical property of
fungibility. NFTs can be used to represent digital art or the tokenization of real-world assets
like equity or commodities to make them tradable digitally — in this case, tokens represent
unique assets and are thus non-fungible.

Tokenization: the process of converting certain rights into a digital artefact or
representation, which we call a (crypto) token.
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iCOMEX-TOKEN TECHNICAL ONE PAGER

Token name:

iCOMEX-token

Abbreviation (ticker);

ICMX

Token-type:

utility token

Network:

TRON

Token standard:

TRC20

Supply:

200,000,000

Phase 1 IDO-Price:

0,50 $ (USD)

Tokenomics
Total supply
Advisors
Community rewards
Marketing
Partnerships
Private sale
Public sale
Foundation
Liquidity/Reserves
Team

Number
200.000.000

Share
100%

8.000.000
8.000.000
10.000.000
10.000.000
30.000.000
70.000.000
30.000.000
14.000.000
20.000.000

4%
4%
5%
5%
15%
35%
15%
7%
10%
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1 Month

Voting system
Getting users involved
Start : Summer 2 022

Integration
Shop payment syst em
Start : Q1 202 2

3 Months

Token sale
End 2021

3 months

Evaluation 1
Picking next development
Start : Q2 202 2

IEO IDO
Public

iCOMEX-token Roadmap
Exchange

3 Months

Token & FOREX trade
Q3 /Q4 2022

03

1. Analysis; 2. Ideas; 3.Voting
202 2/202 3

Evaluation 2

01

02

2023

Foundation

2 Years

Token as br anch -leader
Standard from 2025

Partnerships

Start of new projects
Q1 202 3

ENLARGED ROAD MAP FOR ICOMEX TOKEN DEVELOPMENT
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REFERENCES
Crypto metaverse
Introduction to Bitcoin and distributed ledger technology by Andreas M. Antonopoulos:
https://www.youtube.com/playlist?list=PLPQwGV1aLnTvCuQXCZ3RBvdlCnqstTirl

For reference on digital cash, technology, tokens, NTF and many crypto developments and
projects, see extensively the Alexandra library: https://coinmarketcap.com/alexandria

For the Tron network ecosystem, tokens and technology, see: https://tron.network/

iCOMEX commonwealth (ICMX)

Overview of all ICMX related websites, social media plaforms and online resources.
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EXTENSIVE DISCLAIMER

This white paper presents and describes the iCX (Innovation in Commerce and Xchange)
project. This White Paper was not written for/as financial or investment advice, but only
describes the iCX project. This disclaimer shall govern your use of our Website,
www.icx101.com
By using our Website (www.icx101.com), you accept this disclaimer in full. If you disagree
with this disclaimer or any part of it, you shall not be eligible to use our website. All
information, materials, content, products, software and other services included on or
otherwise made available to you through the Website are provided by iCX “as is” and “as
available” basis, unless otherwise specified in writing. We provide our services without any
representations or warranties, express or implied, as to the operation of services, or the
information, materials, content, products, software or other services included on or
otherwise made available to you through services.
Unless otherwise specified in writing, you expressly agree that your use of the services is at
your sole risk. We use cookies to which you consent. This means we store the state of your
login, but do not store any passwords, personal information, or data in our cookies. Without
prejudice to the generality of the foregoing, iCX does not warrant that this Website will be
constantly available, or available at all. We will not be liable to you (whether in an action of
contract, negligence or other tort, arising out of or in connection with the contents of, or
use of, or otherwise in connection with, this Website) for merchantability and fitness for a
particular purpose. We do not warrant that our services, information, materials, content,
products, software or other services included on or otherwise made available to you through
our services, servers or electronic communications sent from us, are free of viruses or other
harmful components.
We reserve the right to make additions, deletions, or modification of our services,
information, materials, content, products, software or other services included on or
otherwise made available to you.
We will not be liable for damages of any kind, arising from the use of any our service, or
from any information materials, content, products, software or other services included on
or otherwise made available to you through any our service, including, but not limited to
direct, indirect, incidental, punitive, and consequential damages, unless otherwise specified
in writing. These limitations of liability apply even if iCX has been expressly advised of the
potential loss.
Our Website may contain links to external websites that are not provided or maintained by
or in any way affiliated with iCX. We do not guarantee the accuracy, relevance, timeliness,
or completeness of any services, information, materials, content, products, software or
other services included on or otherwise made available to you through such links.
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